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Sponsor must use “Harvard Business Review Analytic Services” when referencing the report creator (all five words, no abbreviations).

The sponsor’s role in the research project must be referenced as “sponsor” or “Harvard Business Review Analytic Services in association
with SPONSOR”. Cannot say “in partnership.”

Sponsor must send HBR-AS press/promotional/marketing materials referencing the report for approval.
Sponsor must use the Harvard Business Review logo, not the HBR Analytic Services logo

When using the HBR logo, the sponsor must be the lead logo and must be 25% larger than the HBR logo.
In marketing materials HBR’s logo cannot be placed directly next to the sponsor logo (lockup style)

Alex Clemente, Managing Director of Analytic Services, is available for press quotes related to the Harvard Business Review Analytic
Services report (example here).

Quotes from HBR-provided/recommended interviewees are allowed for use in the report ONLY and cannot be used within press or
promotional content. Sponsor may seek direct approval from their client/customer interviewees for use of their quotes in promotional/press
purposes
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Transforming data into business
value through analytics and Al

Discover how leaders are approaching data analytics and Al to drive
impact in this sponsored report from Harvard Business Review
Analytic Services.

91% percent of leaders say that democratizing access to data is imperative to
business success, and 76% say democratized access to artificial intelligence (Al) is
critical. Faster decision making thanks to data-driven insights is a key benefit of early b title*

adoption of data and Al technologies.



https://www.prnewswire.com/news-releases/new-harvard-business-review-analytic-services-research-finds-effective-customer-engagement-is-business-critical-amid-economic-uncertainty-301592029.html
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HBR-AS will promote the report via co-
branded drivers, which run in remnant
inventory on HBR.org.

Banners will direct to an HBR.org-hosted
PDF of the report or a client hosted-page of
the report PDF.

Report will be posted on https://hbr.org/hbr-
analytic-services



https://hbr.org/hbr-analytic-services
https://hbr.org/hbr-analytic-services
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UNLOCKING GO-TO-MARKET
SUCCESS WITH INSIGHT INTO
STRATEGIC INITIATIVES

A STUDY FROM HARVARD BUSINESS REVIEW ANALYTIC
SERVICES
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GET YOUR EXCLUSIVE
COPY OF THE REPORT

Access now and send directly to your inbox!
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Get Results, Optimize Profits with Al. Learn from Adobe & Workday: Menlo Park on June 8th. RSVP Now —
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A Harvard Business Review Analytic Services report, sponsored by Salesforce and Coveo

Elevating the Value of Customer Service
Through a Data-Driven Approach

Your customer service team already has the data it needs for growth. Cost
savings.,Increased efficiency. A better CX —and EX. This report gives you a
proven path to do more with that data in 2023.

L Access Now

: Cloud: The future for
manufacturing :

Get your free Harvard Business Review Analytic Services report to explore
why innovative manufacturers are moving to cloud ERP

Houd ERP Transforms

fanufacturing
“ i

Register now to discover how
cloud ERP can help:

Make your business more flexible and
scalable, and optimize the value of your
data assets

Accelerate time to market, increase
customer retention, and improve
productivity

Achieve new levels of efficiency and drive
growth with hyperflexible, self-adapting
manufacturing

Company *

City *

r Phone

~ | AXXXXXXX-XXXX

Industry *

Function *

Department *

Relationship to SAP *

|:| Please have an SAP sales
representative contact me by
phone.

SAP will use the data provided
hereunder in accordance with the
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